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THE NATIONAL GALLERY

The National Gallery exists so that people can engage with great art

It is a public museum with a uniquely important collection of pictures for the benefit of all. It tells
a coherent story of European painting spanning seven centuries and reflects how artists and the
societies in which they lived have responded to myth and religion, history and contemporary
events, landscape and the human form, and to the tradition of art itself.

The National Gallery constitutes a living legacy of humanity’s highest cultural achievements in
painting and is an inestimable resource for understanding the world as we have inherited it.

We who currently have responsibility for the Gallery want to share this resource, and our
enthusiasm for it, with the widest possible audience.

Established in 1824, the National Gallery is a national responsibility ultimately underwritten by
Parliament. A quarter of a century ago the Gallery’s statutory responsibilities were set out: to care
for and add to the collection, to display it for the public, to advance scholarship and research,
and to promote enjoyment and understanding.

Millions of people now visit the National Gallery every year and we reach many more online. We
are committed to the idea of the National Gallery as a place of learning and enjoyment and we
aim to realize the Gallery’s potential as a source of inspiration for this and future generations.

From its inception the National Gallery has been free for all to visit. We believe that free admission
represents a commitment to the public which must be reaffirmed and developed, a commitment
to visitors of all ages, from Britain and abroad, and from all walks of life.

The National Gallery has an important role to play in enabling people to understand and negotiate
the changes that society is undergoing by providing long-term historical perspective, mediated
access to works of art of great significance and beauty, and a safe environment for reflection on
questions of identity, beliefs, and on the relationship between the past and the present.
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STRUCTURE

The Gallery has charitable status, and is a non- departmental public body sponsored by the
Department for Culture, Media and Sport (DCMS). The Director acts as the Accounting Officer.

The Gallery is governed by a Board of Trustees, chaired by Hannah Rothschild. The Board of
Trustees of the Gallery holds the pictures in trust on behalf of the nation.

Under the overall leadership of the Director, the Gallery’s staff work across two main areas:

1 Chief Operating Officer (Human Resources, Buildings & Facilities, Directors of Finance,
Public Programmes and Digital).

1 Collections and Research (Art Handling, Conservation, Collections, Collection Registrars,
Curatorial, Framing, Photography, Research and Scientific).

1 The Director of Public Programmes and Partnerships covers (Education, Exhibitions,
National Programmes and developing partnerships with external bodies).

1 The Digital Director is responsible for the Gallery’s digital strategy (including Digital,
Information Services, Creative, Press and PR).

The Gallery currently employs approximately 240 full-time and part-time staff with plans for
growth during the coming year to 300. A significant portion of the Gallery’s services is handled
by a range of commercial partners, who provide in-house and front-of-house services. The Gallery
is supported by the activities of the National Gallery Company Ltd, a commercial entity which
contributes financially to the National Gallery. It is owned and operated by the National Gallery
Trust, an independent Trust which generates and manages additional charitable contributions to
the National Gallery.
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STRATEGIC PRIORITIES 2018-2023

Dr Gabriele Finaldi, the National Gallery’s Director, has articulated a new, ambitious vision for the
Gallery, clearly identifying its strategic priorities until 2023. Under Dr Finaldi’s leadership, the
overarching vision for the Gallery is to be a stronger, more resilient museum, well prepared to
fulfil our large ambitions for the decades ahead.

1.

We will significantly expand our programmes and activities and work more with contemporary
artists. Museum learning will be central to our ambition to foster engagement with the public.

We will seek to acquire major paintings and to build up the collection in little-represented or
unrepresented areas of the history of art.

We will create a National Gallery with digital at its heart, to reflect a more digital world.

We will share our pictures with people across the UK and we will share our expertise to
support regional museums.

We will invest in and develop our research capabilities to be an intellectual leader in the fields
of technical art history and conservation science.

We will make a significant investment in our staff and undertake a major infrastructure project
to accommodate them on a single site, the One Gallery Accommodation Hub.

To deliver these plans, we will grow our income with the aim of being 50% self-funding by
2022/3.

Further detail is available here.


https://www.nationalgallery.org.uk/media/25328/strategic-plan_2018-2023.pdf
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THE DEPARTMENT

The Digital Directorate is responsible for the delivery of the Gallery’s digital strategy and
programme, along with its communications, media and creative outputs.

The Digital Directorate is made up of five departments:

The Digital Services department is responsible for the products, content and audience insight
that powers our digital strategy

The Commercial Services department is responsible for building our membership and ticketing
businesses

The Information Services department is responsible for our information and technology
environments, systems and operations, and for evolving how our staff work

The Marketing, Press and Public Affairs department is responsible for our public interactions in
the media, in our marketing and with our government stakeholders

The Creative department is responsible for the design of our exhibitions, our marketing and our
digital products
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THE ROLE PROFILE

Video and Audio Producer

JOB CONTEXT

The Video Producer will play a key role in the Digital Services department, having responsibility
for the creation of new pre-recorded video and audio content for use across our digital
channels. You will capture, edit and finalise content in line with briefs and stakeholder
requirements.

JOB PURPOSE

The Video Producer will create new material as well as utilise the Gallery’s media content
archive, for which they will also have responsibility. They will work closely with our AV team on
shared production standards, storage methods and work closely with them and external
suppliers on production schedules.

The role will require working closely with teams across the Gallery for the production of
content.

SCOPE OF JOB
0 Plan, shoot, edit and motion graphics production of pre-recorded video content for use

on digital platforms

6 Ownership of video and audio branding elements and their use across Gallery content

6 Work closely with the Senior Content Planner to develop and deliver a programme of
video and audio content that engages our digital audiences with the Gallery in inspiring
and surprising ways

0 Work closely with our AV team on creation of live and streamed video content, and
align production standards between pre-recorded and live material

6 Create content with the Social and Community Manager specifically for targeted
audiences

0 Make effective use of our video and audio archive

0 Develop and deliver an effective archiving process management to limit storage creep
and ensure only necessary content is preserved, working closely with members of IS and
data management teams

6 Optimise content for specific platforms

0 Being aware of new production methods and keeping the Gallery up-to date with

technology developments

KEY DELIVERABLES (TARGETS)
0 Ensure audience insight aligns with great storytelling to shape our video and audio

content
0 Part of wider team responsible for successful delivery of exhibitions to commercial
targets
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0 Develop a Gallery editorial point of view in video and audio, defining a distinct style
aligned to our brand
0 Deliver a programme that sees consistent growth in views and channel followers

KEY RELATIONSHIPS
Reports to: Senior Content Planner

Will work across many internal departments including exhibitions, AV, marketing, education
and curatorial

ESSENTIAL ROLE CRITERIA
0 Ability to plan effective workflows for video and audio projects, from the initial idea to

post-production

0 Ability to optimise production sets and run risk assessments

0 Ability to allocate production roles for group shootings

0 Ability to conduct interviews, film VoxPops, produce podcasts and video blogs

6 Capacity to transfer, back up, edit and export footage

6 Strong interpersonal & communication skills, both verbal and written

6 High level of organisation and planning skills, attention to detail, and ability to work to
tight deadlines

0 Ability to create schedules, scripts and conduct interviews

0 Ability to multi-task, effectively prioritise multiple demands, make good decisions and
action promptly

6 Proactive team player

6 Ability to identify great stories and turn them into compelling video content

ADDITIONAL ROLE CRITERIA
0 Knowledge of legal requirements related to video production e.g. image rights,

copyright clearance and permissions
Preferable experience of photography and photo editing
Experience of Adobe Premiere Pro or equivalent software package

Oy Ov

DIVERSITY AND EQUAL OPPORTUNITES

0 To value and respect your colleagues and members of the public regardless of their
background.

0 To cooperate and contribute to measures introduced by the Gallery to ensure equality of
opportunity and encourage diversity.
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SUMMARY OF TERMS AND CONDITIONS OF
EMPLOYMENT

Video and Audio Producer

Full Time
Permanent

This post is on the Gallery’s Band D. The salary is £33,800 pa pro rata.

Pay Review
Pay increases are dependent upon government public sector pay policy and affordability, and

the Gallery’s pay settlement arrangements.

The following are for employee status:

7

Occupational defined benefit scheme (Civil Service Alpha, details available through the
Civil Service website); transfer from another Civil Service employer with an existing
scheme (eg Classic) will be recognised.

Annual leave entitlement begins at 26.5 days pro rata, rising to 31.5 days at five years’
service.

Flexible benefits from three months’ service, including discounts, holiday trading, cycle
to work and other benefits which vary from time to time according to availability via the
Gallery’s "Palette’ scheme.

Flexible working arrangements to suit.

Participation in the reciprocal arrangement between cultural institutions for free entry.
Employee discount in the Gallery’s retail and catering outlets, as well as a number of
outlets in the vicinity of Trafalgar Square.

Free tickets to Gallery exhibitions, up to four to share with friends and family.
Employee Assistance Programme and Occupational Health, including annual “flu
vaccination on request.
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HOW TO APPLY

It is important to complete all sections of our application form in order to ensure that we have all
the information necessary to consider you for the job you are applying for. There are a number
of sections to complete before submitting your application. However, you can save your
application form at any stage and return at any time prior to the closing date to complete.

If you have any questions on the information you should provide, or have any difficulties
completing the form, please contact the Human Resources Department at recruitment@ng-
london.org.uk or on 020 7747 5909.

Employment & Academic History

Due to the value of our collection the Gallery undertakes extensive pre-employment screening,
including a criminal record check. As part of our security screening process we need to account
for all of your time over the past 3 years and will verify the information provided. However we
are interested in all of your relevant work experience so please provide us with your career history.

Supporting Information

In this section you should provide any information that sup |G

to
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